
Event Marketing:
Promotional Tactics to  

Amplify Attendance



When it comes to planning an 
event, you OBVIOUSLY want 
people to attend, especially 

considering how much time and 
money you’re putting into it. 

But event promotion...that’s a full-time job 
in itself! How can you do it 1) effectively, 

and 2) without losing your mind?  

We’ve got some tips!
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Select a theme

Before we really dive into tactics here, it’s 
important to note that the best events typically 
involve a theme.

This can either be something abstract, such as 
“The Art of Possible,” or something very concrete, 
such as a luau. Either way, having a theme makes 
promoting your event infinitely easier because it 
allows you to tie all of your promotional tactics 
together — your messaging, your collateral (your 
website, social media graphics, direct mail pieces, 
etc.), your on-site giveaways, and so forth. Not to 
mention, it makes those tactics SO much more 
memorable.
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Marketing techniques

Once you have a theme picked out (if you decide 
to go that route), you can then incorporate the 
following marketing techniques:

A few other tips for promoting your 
event via email:

• Offer discounts  
Who doesn’t love saving money?! 
Leading up to your event, consider 
offering a variety of special 
discounts. (Early-bird discounts and 
flash sales always seem to go over 
well.)

• Play around with exclusivity 
People like to feel special, plain and 
simple. To bump up email open rates 
(and click-through rates for that 
matter), play around with exclusivity 
in your email subject lines and 
throughout your email copy. “You’re 
invited” and “Just for you!” tend to 
pique people’s curiosity (which is the 
first step in getting them to register!).

1Email
 
One of the best (and easiest) ways to 
market your event is via email. Start 
with the database you have. Invite all 
appropriate contacts, and if this is a 
repeat event, be sure to re-invite all 
of the people who’ve attended in the 
past. 

Note: To really make email marketing 
effective, segmentation and repetition 
are key. One or two emails going out 
to everyone in your database simply 
won’t cut it. You have to really hone 
in on your messaging and create 
drip campaigns (ideally three to four 
emails per campaign) to drive those 
messages home. 
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2Website

Your website is (or should be) the 
home to all other promotional tactics. 
This is the place you should drive 
people to (via email, social media, 
direct mail, etc.) — so the page people 
wind up at DEFINITELY matters. 

To effectively promote your event on 
your website, be sure to have a page 
exclusively for your event. Include 
a compelling description of the 
event, relevant pictures (if you have 
any), and a prominent (and we can’t 
emphasize “prominent” enough), 
“Register here” button. (Note: 
Depending on the size of your event, 
you may even want to have a whole 
section or microsite designated to the 
soirée — especially if your event spans 
several days.)

And don’t forget to take advantage of 
your blog too, if you have one! This is 
a great way to promote your event (in 
different ways) leading up to the big 
day. Post topics could include…

• Tips for first-timers

• What to do in the city (best places 
to eat, sites to see, etc.)

• What to pack

• Speaker spotlights

• X reasons to attend

...the list goes on and on!
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3Social Media

When it comes to promoting your 
organization’s event, social media is 
a MUST. After all, it’s free — and you 
really can’t beat that! 

Start with Facebook. Leading up to the 
event, publish several promotional 
posts on Facebook explaining why 
people should register (in other 
words, what the major value props 
are) and encouraging them to do so. 
And since posts with visuals typically 
perform better than posts without, 
consider designing a few graphics 
highlighting the date and location, 
your speakers, your sponsors, etc. (Pro 
tip: If you’re not much of a designer, 
Canva is a great tool to check out. You 
can quickly and easily create graphics 
that match your branding — for FREE!)

Next, take advantage of Twitter (if you 
have an account and your audience 
is there). Publish frequently leading 
up to the event (and during!), and 
don’t forget to use a designated event 
hashtag. (The name of the event 

plus the year is a popular model to 
follow. For example, #MCLIVE18.) 
Encourage your speakers, sponsors, 
and registered attendees to tweet 
about the event as well. The more 
activity the hashtag has, the better. (It 
gets people excited — and makes your 
event look “legit.”) 

Regardless of what social media 
platforms you’re using, consider 
launching some kind of contest. Ask 
people to complete some task (post 
a comment, share something, etc.) 
for a chance to win free or discounted 
tickets. This is just another way to 
drive awareness and get people 
engaged.
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4Offline marketing

Depending on your budget, you 
may want to consider utilizing a few 
offline marketing tactics in addition 
to the online tactics listed above. This 
could include direct mail pieces, pre-
event swag (to send with mailers), 
street signage, etc. And remember, if 
you do have a theme for your event, 
this is a great time to get creative. 
(That luau theme we mentioned 
earlier — what if you sent out leis 
with your invitations? Hey, it’d get 
people’s attention!)

5Press release

If you’re organizing an event that’s 
on the larger side, you may want to 
consider publishing and distributing 
a corresponding press release. Now 
this is something you could send to 
local publications or something you 
could just reserve for your website 
(depending on the weight of your 
announcement). A lot of people tend 
to shy away from press releases 
because they don’t feel like their 
event is “big enough,” but if you have 
some pretty notable keynote speakers 
or you’re driving a lot of traffic to 
a particular city, a press release is 
definitely a tactic worth considering!
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Planning an event is 
tough — and promoting it 
is only half the battle.

For more tips on making sure your 
next event is a MAJOR hit, click 
here to check out our free guide, 
 
9 Steps to Event Planning 
Success!

ePly provides event registration software for corporations, event planning 
companies, government agencies, nonprofits, and universities. Founded 
in 2001, the Vancouver-based company has served more than 10,000 
successful conferences, galas, sporting events, and workshops across North 
American. For more information, visit eply.com or call 1-800-507-3759.
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